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Day the Township had floats accompanied by
veterans in both the Boiling Springs and Car-
lisle Memorial Day parades. Labor Day will
conclude the official Bicentennial celebrations
and will include a fireworks display. | encour-
age all of my constituents, whether South Mid-
dleton residents or visitors, to attend these
gatherings and commemorate the Township’s
birth. It is with heartfelt wishes that | recognize
South Middletown Township on its 200th Birth-
day.

——————

BARRY BASICS MODULAR
MEDICAL APPAREL

HON. JOE WILSON

OF SOUTH CAROLINA
IN THE HOUSE OF REPRESENTATIVES

Friday, July 30, 2010

Mr. WILSON of South Carolina. Madam
Speaker, Lt. Col. Albert Barry, USMC, Retired
(1936—2007) served his country honorably for
almost a half-century before battling Glio-
blastoma, an aggressive brain cancer. Al Bar-
ry’s wish to make patients receiving medical
treatment more comfortable during illness re-
covery is now being carried out by his wife,
Liz Taylor-Barry, through the Al Barry Founda-
tion.

The Al Barry Foundation created Barry Ba-
sics, a modular medical apparel line, to pro-
vide patients with a product that emphasizes
convenience, range of motion, and comfort.
The medical apparel offers upper and lower
body garments that encourage movement with
their flexible snap closures and various remov-
able pieces. Barry Basics carries a women'’s
line, men’s line, children’s line, and a breast
cancer line. They also produce almost all ap-
parel in the USA and work with Clemson Ap-
parel Research, CAR.

| know firsthand of her extraordinary com-
passion because on Wednesday at Bethesda
National Naval Medical Center, she visited
with Marine Lance Corporal Bradley Christian
Fite. Brad is a Wounded Warrior Hero of
America and a former Washington staff mem-
ber of the south congressional district of South
Carolina.

Liz Taylor-Barry sends the proceeds from
Barry Basics to Wounded Warriors, veterans,
and cancer patients.

| want to thank the Barry family and all
those involved in the Al Barry Foundation for
their selfless contributions in South Carolina
and across the globe.

——

HONORING LISA KINOSHITA FOR
WINNING THE GREATER TACOMA
COMMUNITY FOUNDATION’S
THIRD ANNUAL FOUNDATION OF
ART AWARD

HON. ADAM SMITH

OF WASHINGTON
IN THE HOUSE OF REPRESENTATIVES

Friday, July 30, 2010

Mr. SMITH of Washington. Madam Speaker,
| rise to honor Tacoma artist Lisa Kinoshita for
being awarded the 2010 Foundation of Art
Award by the Greater Tacoma Community
Foundation. This impressive achievement
speaks to her individual talents, as well as
those of the entire art community in the great-
er Tacoma, Washington region.
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The Greater Tacoma Community Founda-
tion has long fostered the arts as a necessary
component to a vibrant and successful com-
munity. The foundation established the annual
Foundation of Art Award to honor professional
artists living and creating in Pierce County.
The award honors artists’ talents and recog-
nizes the community’s creative culture.

In addition to being recognized for her work
by the Community Foundation, Lisa
Kinoshita’s art has also been the focus in
many widely read publications, including Se-
attle Magazine, Elle Magazine, and the New
York Times. She founded Mineral, an art gal-
lery and studio in Tacoma, which features
many works that blend art and fashion through
jewelry, visual art, photography, and mixed
media.

In addition to the Foundation of Art Award,
the Greater Tacoma Community Foundation
will commission an original piece of art by Lisa
Kinoshita, which will be unveiled in the autumn
of 2010.

Madam Speaker, | congratulate Lisa
Kinoshita on this impressive achievement, and
celebrate her talent, creativity, community in-
volvement, and contribution to the arts and
culture of the Tacoma community and Wash-
ington State.

———

TOLEDO FACILITY PROUD TO
SPEARHEAD KRAFT FOODS EF-
FORTS TO DOUBLE WHOLE
GRAIN IN CRACKER PRODUCTS

HON. MARCY KAPTUR

OF OHIO
IN THE HOUSE OF REPRESENTATIVES

Friday, July 30, 2010

Ms. KAPTUR. Madam Speaker, this week,
Kraft Foods announced plans to significantly
increase the whole grain content in its leading
Nabisco cracker brands, more than doubling
the amount of whole grain currently used.

| am privileged to share this announcement
which has been made possible through thou-
sands of hours of research and testing, invest-
ment in innovation and capital at the com-
pany’s Toledo Mill. The tireless work of the
Toledo Mill employees who make the quality
whole grain flours that will be important ingre-
dients in many of these products.

As the largest flour mill in east of the Mis-
sissippi and the largest soft wheat mill in North
America, the Toledo Mill employs nearly 100
workers who labor tirelessly to produce 3.1
million pounds of flour daily.

Kraft Foods has spent four years and in-
vested millions of dollars in its flour milling
technology, recipe development and testing to
find ways to add more, whole grain to its pop-
ular cracker brands which culminated in a mul-
timillion dollar investment at the Toledo Mill.

The whole grain flours produced in Toledo
will double the amount of whole grain in Origi-
nal Wheat Thins from 11g to 22g per serving;
more than triple the amount in Wheat Thins
Toasted Chips from 5g to 17g per serving;
and quadruple the amount in Honey Maid
Original Graham Crackers from 5g to 20g per
serving. Whole grain will also be added to
Premium and Ritz crackers.

This week’s announcement by Kraft high-
lights a commitment to ensure that by 2013,
the company expects Nabisco crackers will
contribute more than 9 billion servings of
whole grain to American diets each year.
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Kraft's commitment comes at a time when
the American people and Congress are exam-
ining our diets and attempting to address an
alarming increase in obesity rates.

The Institute of Medicine has recommended
that at least half of the grains we consume
should be rich in whole grains and, based on
today’s announcement, the Toledo mill will
serve as a cornerstone in our regions effort to
remain the center of a national network feed-
ing our people.

The nutrition benefits of whole grains in-
clude fiber, B vitamins, and minerals. Eating
whole grains at recommended levels as part
of a healthy diet can also help reduce risk of
heart disease, may help with weight mainte-
nance and may lower risk for other chronic
diseases. Today, most Americans only get
about one serving (16g) of whole grain a day,
compared with the recommended minimum
three servings (at least 48g) per day.

Americans are increasingly conscious of the
quality of their diet. They want and deserve
healthful products that taste good and are
good for them. The men and women who
work at the Toledo Mill are proud of this im-
portant contribution to increasing the range of
healthful products available to all of us.

| offer my heartiest congratulations to Kraft
Foods, and my appreciation to Kraft's Toledo
Mill employees.

KRAFT FOODS ANNOUNCES PLANS TO DOUBLE
THE AMOUNT OF WHOLE GRAIN IN NABISCO
CRACKERS

9 BILLION SERVINGS OF WHOLE GRAIN EXPECTED

ANNUALLY BY 2013

NORTHFIELD, IL (July 26, 2010).—Kraft
Foods announced plans today to signifi-
cantly increase the whole grain content in
its leading Nabisco cracker brands, more
than doubling the amount of whole grain
currently used across the Nabisco portfolio.
Over the next three years, some of America’s
favorite cracker brands, including Wheat
Thins, Honey Maid, Premium and Ritz will
include more whole grain. By 2013, the com-
pany expects Nabisco crackers will con-
tribute more than 9 billion servings of whole
grain to American diets each year.

“Nine out of ten Americans eat less than
the recommended daily amount of whole
grains,” said Rhonda Jordan, President,
Global Health & Wellness, Kraft Foods. ‘““And
a growing number of consumers are trying to
increase their consumption of whole grains.
By significantly increasing the amount of
whole grain in our crackers, we’re giving
them an easy, delicious way to get the whole
grain they need in the foods they already
enjoy.”

Kraft Foods began to transform its cracker
portfolio in August 2009 when it increased
the whole grain content of Original and Re-
duced-Fat Wheat Thins from 5g to 11g per 31g
serving. In continuing this effort, the com-
pany plans to increase whole grain in more
than 100 products over the next three years,
including:

Doubling the amount of whole grain in
Original Wheat Thins from 1lg to 22g per
serving;

More than tripling the amount in Wheat
Thins Toasted Chips from 5g to 17g per serv-
ng;

Quadrupling the amount in Honey Maid
Original Graham Crackers from 5g to 20g per
serving; and

Adding whole grain to Premium and Ritz
crackers.

With these improvements, a number of
products, including Original Wheat Thins
and Honey Maid Original Graham Crackers,
will be made with 100% whole grain.
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